
Why did you conduct a qualitative study? 

If you look at the objectives of the Germany study, it is 
relatively clear that an exploratory approach is needed. 
We are trying to find out how Germany is perceived in 
the eyes of the world.

What were the defining aspects of the 
methodology?

We conducted interviews in 24 countries, and thus 
in 24 different cultures. This required a particular 
awareness of the culture in question and also meant 
that it was essential to create an atmosphere of mutual 
trust during the interviews. With this achieved, we let 
the interviewees choose from a total of 14 topics, which 
allowed them to steer the conversation.

How were the interviewees selected?

It was important to ensure that the interviewees were 
well placed to talk about Germany and that they had a 
wide range of different perspectives. We achieved this 
by talking to representatives from all sectors of society, 
from the worlds of politics, business, art and culture. 
We also needed to find a good mix in terms of age and 
gender. Essentially, we talked to very diverse group of 
people – from young artists to experienced managers.

How were the countries selected? 

This was the third study to be conducted, and the aim 
was to examine current bilateral and multilateral policy 
processes and to select countries on this basis. Natural-
ly, economic relations and historical links also played a 
role.

Can the study make generalised statements 
about individual countries?

This wouldn’t be advisable with our approach, as we 
selected the sample of interviewees using purposive 
sampling rather than random sampling. Purposive 
sampling means that we depict the phenomenon that 
we want to examine as best we can. In other words, 
the interviewees – people who are knowledgeable 
about Germany – paint the picture of how Germany is 
perceived.

How much data did the interviews produce?

The 154 interviews carried out across the globe world-
wide resulted in 4,175 core statements.

What is it that makes the evaluation of the 
interviews so special?

The really unique thing about how the Germany study 
was evaluated was that the person who gathered data 
in an interview was the one to then evaluate it. This 
maintained a connection to the original context and 
also created a connection to the results of the study.
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we conducted between six and eight interviews 
per country. 

GIZ’s country offices in particular drew on 
their contacts with people in a wide variety 
of positions. In countries in which GIZ 
has no official representation, we tapped 
into our interviewers’ personal networks or 
liaised with German institutions such as the 
Goethe-Institut, the local office of the German 
Academic Exchange Service or the German 
embassy. Special care was taken to ensure that 

the interviewees had no direct link with GIZ 
as a company.

Data generated from personal 
interviews

Each participant was invited to describe his or 
her perceptions and opinions of Germany in 
a personal interview lasting around 90 minutes. 
The interviews followed a semi-structured 
procedure and included a self-selection 
mechanism. As well as key questions at the 
beginning and end, the interviewees were 

allowed to choose from a variety of topics that 
they wished to speak about. This ensured on the 
one hand that topics relevant to the everyday 
context in the interviewee’s country were aired 
while also allowing interviewees to discuss 
subjects about which they felt knowledgeable 
and informed.

The flow of the conversation was determined 
by the interviewee’s own natural logic. The 
interviewers were instructed to respect that logic 
and avoid intervening to direct the interview 
or add their own images. The procedure is 
designed to trace the individual perspectives 
of interviewees and their pictures of Germany. 
All the interviewers were trained before 
conducting any interviews to ensure that they 
adhered to the theoretical basis of the survey 
and conducted their interviews in a uniform 
manner. They all received an identical set of 
materials and were asked to follow the same 
pattern in each case. 

As in the first two studies, each interview began 
with an open-ended introductory phase in 
which the emphasis lay on free association and 
on images of Germany. In the second phase, 
the interviewees were given an opportunity to 
select freely from 14 available topics. In the 
concluding phase, which again was open-ended, 
the interviewees were invited to summarise their 
thoughts, talk about their future expectations 
and offer any recommendations. The 14 topics 
for the core section of the interview were 
selected to cover all the main areas of German 
society as well as relevant cross-cutting themes. 
The following table (figure 6, page 112) shows 
the range of themes covered in the third study 
compared with its two predecessors.

The list of topics was again updated for this 
study. Shorter headings were used to make the 

topics (even) more accessible for interviewees. 
While this change produced a rather longer 
list of topics, it did not appear problematic 
since the interviewees were able to choose any 
number of topics. Various cross-cutting themes 
such as migration and the environment were 
also available. The rationale for their inclusion 
is that they appear to be more relevant than ever 
to outside perceptions of Germany in light of 
current developments. 

As in the first two studies, the number of 
statements we compiled varied between 
topics. While this allows us to draw certain 
inferences, we were particularly cautious in our 
interpretations given the pseudostatic nature 
of this qualitative survey. In this respect, we 
wish merely to flag up the striking frequency 
of statements on the topic of international 
cooperation. We think this can reasonably be 
taken as an indication of the intensity with 
which current shifts in global power structures 
are perceived. For the purposes of this study, it 
is not primarily the frequency but the substance 
of the statements that is of interest. Accordingly, 
we have deliberately chosen not to provide a 
frequency distribution.

The next step was to transcribe the interviews, 
albeit not word for word. Verbatim transcription 
was not possible in any case as we deliberately 
chose not to make audio recordings. During 
the first study, we found that the use of audio 
recording devices in some cases produced a 
tangible sense of unease, a noticeable reticence 
among interviewees and a tendency to offer 
politically correct formulations. Instead, we 
chose another method of ensuring that relevant 
core statements were fully documented. All 
the interviews were conducted by a team of 
two interviewers, one of whom concentrated 
more on the actual conversation, while the 
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Characteristics of the interviewees
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10 The spectrum is deemed to be narrow if the subjects (people with knowledge of Germany) are similar in the majority  
 of characteristics and differ from each other in only one or a few characteristics. The spectrum is described as broad  
 if two subjects are dissimilar, i.e. they differ in a large number of characteristics (e.g. origin, age, gender).
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