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Context 
 

Although access to financial services plays a critical role in 

sustainable development and the reduction of inequality and 

poverty, 66.12% of Jordan’s adult population still have limited 

access to financial services, the gender gap in financial inclusion 

is among the highest in the world, and literacy and awareness 

of financial services in general and digital financial services in 

particular are extremely low. 

 
The Central Bank of Jordan and GIZ- implemented Project  

 

. 

‘’Digi#ances’’ had therefore jointly developed a roadmap to 

increase the awareness and literacy of potential users of digital 

financial services, which implemented through collaborative 

action to achieve the maximum benefit for potential service 

users. 

 
Objective 
 
The objective of the Digital Financial Literacy was to provide 

individuals with no current access to financial services in Jordan 

with the knowledge they need to use digital financial services 

responsibly. 

 
Through jointly designed and developed materials and trainings, 

stakeholders was able to reach the target groups with consistent, 

neutral, and credible information on digital financial services, and 

helped to foster their financial inclusion through hands-on train- 

ing in this new service. 

 
Activities under the DFS Awareness & Literacy were targeted 

towards low-income Jordanians and Syrian refugees and migrant 

workers in Jordan who do not have bank accounts, with an 

emphasis on women and youth. The target group learnt about 

the opportunities that digital financial services offer, how they 

can use DFS for savings and budgeting, and what their rights and 

responsibilities are. 

 
Digi#ances project contribution 
 
The Digi#ances Project developed two implementation pillars. 

The first was a set of materials for awareness-raising campaigns 

and measures which included videos for social media outreach, 

information brochures, leaflets and posters, outdoor campaigns, 

POS, as well as awareness events and festivals. The second pillar 

included 4 training modules explaining what an e-wallet is and 
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The project was part of the BMZ special initiative ‘Tackling 

the Root Causes of Displacement, Reintegrating Refugees’, 

which provideed short-term support to refugees and their 

host communities. In the long term, sustainable measures 

were designed to eliminate the structural causes of displace 

ment, such as social injustice and food insecurity. This par- 

ticular project promoted equality and social and economic 

development for refugees and low-income Jordanians. 

 
 

how an account can be opened, what it can be used for, how 

e-wallets can be used for savings and budgeting, and what the 

user’s rights and responsibilities are. The modules were delivered 

by local trainers who had been trained in both the content mate- 

rial and the trauma sensitive approach Since it is likely that many 

of the target population, particularly refugees, suffered traumatic 

experiences. Digi#ances had tailored its training materials to bet- 

ter cater to a diverse range of target groups, including individu- 

als with disabilities, women, couples, those with low literacy 

levels, and home-based business owners. Additionally, in 2023, 

rural areas were incorporated as a newly targeted focus for DFS 

training. 

 
Focus on Women 

 
Diverse learning methods were employed to ensure inclusivity 

across education levels, cultural backgrounds, age, gender, and 

geographical locations. Specialized training techniques, such as 

the kitchen training method and female ambassadors, were used 

to focus on women, while couples’ training sessions garnered 

support from men and proved highly effective. 

 
Awareness 

 
The DFS awareness campaign made a significant impact, reaching 

a total of 1,612,619 individuals, among which 304,063 were of 

Syrian refugees, and an impressive 810,098 were women. Various 

communication tools and channels were employed to effectively 

raise awareness about Digital Financial Services (DFS). These 

outreach efforts encompassed 29,268 individuals through social 

media, 3,925 through YouTube, with 568 ambassadors contribut- 

ing to the cause. Additionally, 989,696 people received informa- 

tive SMS messages, while 265,979 10th-grade school students 

were educated on DFS. To further engage the audience, videos 

were used to reach out to 2,000 individuals, and 16,260 printed 

materials were distributed, collectively ensuring a comprehensive 

approach to DFS awareness. 

 
Impact 

 
Training of Trainer had taken place in three governorates (Irbid, 

Maf-raq, and Amman) and 29,277 Jordanians and Syrians have 

been trained to use digital financial services of which 63% 

women. The Digi#ances Project and the roadmap stakeholders 

intended to train 24,000 beneficiaries in DFS by the end of 2023. 

 
Sustainability 

 
To enhance the sustainability of our training initiatives, we intro- 

duced an E-learning tool that includes online training modules, 

enabling stakeholders to educate individuals in rural areas and 

those unable to attend physical sessions. This tool also encom- 

passes a wide range of training materials that NGOs and PSPs can 

utilize to educate their beneficiaries. 
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