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THE 30™ MEETING OF

CONSUMERS BEWARE!

Welcome to the latest edition of the PROTECT Pulse Newsletter. As part of the ASEAN-German Practical Cooperation Areas (AG-
PCA), PROTECT Il is strengthening ASEAN consumer protection structures. PROTECT Il enters its third year of implementation in
2025, which will end in March 2026.

Over the past two months, PROTECT Il has participated in numerous significant discussions on consumer protection at ASEAN and
national levels. These include the development of a future action plan on consumer protection, the establishment of consumer
association, market talks with businesses, and others.

Scroll down to find out more!

PROTECT Il is commissioned by the German Federal Ministry for Economic Cooperation and Development (BMZ).

PROJECT UPDATES

The 30" ACCP, 13" PSC and Related Meetings

On 16 to 20 June 2025, the ASEAN Committee on Consumer
Protection (ACCP) held its thirtieth meeting in South Tangerang City,
Indonesia. The Project Steering Committee (PSC) meeting for
PROTECT II, the second validation workshop on the development of
the ASEAN Strategic Action Plan on Consumer Protection (ASAPCP)
2030, and other key meetings were held back-to-back with the ACCP
meeting. Hosted by the Ministry of Trade of the Republic of Indonesia
and facilitated support by GlZ, Office for Product Safety and
Standards United Kingdom, and the Australian Competition and
Consumer Commission, the series of meeting aimed to review
progress on ASAPCP 2025 deliverables and to discuss the upcoming
5-year action plan to empower consumers in ASEAN.
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The Application for Cambodia’s Young
Consumer Champion Programme is Extended!

This is the last call for Cambodian enthusiastic youth to
apply for the Young Consumer Champion Programme
because the application is extended to 31 July 2025!
PROTECT Il in collaboration with the Consumer Protection,
Competition, and Fraud Repression Directorate-General
(CCF) created this exciting initiative to raise awareness on
consumer protection among youth across the Kingdom of
Cambodia. Young individuals are invited to showcase their
creativity in three key areas, notably understanding
consumer protection rights, learning how to file complaints
through the consumer app, and advocating for stronger
consumer rights. For more information, visit CCF page
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In-house Trainings to Enhance Consumer Protection Skills in Cambodia

PROTECT I in collaboration with CCF organised capacity building activities to enhance leadership, critical thinking, Artificial
Intelligence (Al) integration in daily operations, and technical skills for effective law enforcement, especially among investigators.
Two trainings for CCF officers have been successfully conducted on 21 — 22 May and 12 — 13 June 2025. The first day involved
strengthening soft skills of the staffs, including on media and information literacy. On the second day, they learned about technical
knowledge of competition and consumer protection laws, such as addressing misleading advertisements. These skills developments
aimed to increase investigators’ expertise for stronger law enforcement.
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Promoting Digital Financial Inclusion and Literacy for Consumers in Indonesia

From 3 — 5 June 2025, PROTECT Il and the Center for Indonesian Policy Studies (CIPS) co-organised the DigiWeek 2025, an
annual event where stakeholders can exchange ideas and address challenges in creating a responsible digital ecosystem. This
year, the discussions centred on the risks and issues that consumers face in digital era, such as scams and unfair business
practices through the practice of dark patterns. On 15 May 2025, a financial literacy awareness campaign also took place with
university students at IPMI institute to introduce ‘Monetory” financial app. This digital tool is intended to help consumers in
simulating financial decisions and becoming smart consumers.
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The 2™ Consultation Meeting on the Establishment of Lao Consumer Protection Association

On 6 May 2025, the 2" Consultation Meeting on the Establishment of Lao Consumer Protection Association took place in Vientiane,
Lao PDR. The objective of this meeting was for the association committee and related participants to discuss and comment on the
charter of Lao Consumer Association after the revision of the first draft from the 1% Consultation Meeting which was held on 2 April
2025. After consolidating all feedback and finalising the charter, the Division of Consumer Protection alongside with the association
committee have submitted the official request to establish the Lao Consumer Protection Association and its final draft of the
association’s charter for adoption. On 9 June 2025, H.E. Malaythong Kommasith, the Minister of Ministry of Industry and Commerce
has officially signed the Agreement on the Establishment of Lao Consumer Protection Association.
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’ TRO CHUYEN DOANH NGHIEP

MARKETING: QUAN LY RUI RO VA XAY DUNG THU'ONG HIEU BENVUNG

Ba Nguyén Thi Huong Giang
Chuyén gia Truyén thong - Sang lap vién
Branding vs Copywriting

Ba Nguyén Thi Lan Anh
Vién truéng
Vién Nghién ctru phat trién cong déng (ACDC)

bang ky
& 2000-22.00
10 /06/2025

Truc tuyén

https://forms.gle/aSMeVv8NY1cnwbNZ9 0 Qua

Pai vai hinh thirc kinh doanh online qua san thwong mai dién tw

* Website/App ban hang cin dwoc thiét ké dé doc,

dé st dung, day du thong tin.

« U'ng dung cdng nghé md ta sin phim (giong nodi,

4m thanh) dé khach hang Khuyét tat nhin c6 thé
tiép can.

+ B3 sung phu d@ tiéng Viét hodc phién dich ngén

ngit ky hiéu trong video md ta san phdm.

« Cung cép da dang cic kénh théng tin hd tro thuan

tién cho nguwdi khuyét tat nhw qua cira s§ chat truc
tiép, email, nhan tin qua dién thoai...

* Do tao, tdp hudn cho nhan vién v& hoa nhip

Kkhuyét tat...

PIEU 23. QUANG CAO TREN MANG

3. Kiém so4t néi dung lién két ngoai (external links)

3i véi quang céo c6 chira dudng din (link) dén néi dung khac, thi:
+ N&i dung tai trang dich (néi dung dugc d3n dén) phai tuan thi phap luat
Viét Nam;
+ Ngui kinh doanh dich vu quéng cao va ngudi phat hanh quang céo phai
<6 giéi phap kiém tra va giam st cic ndi dung nay.
6i turng chiu trach nhigm:
+ Ngui kinh doanh dich vu quéng co: Vi du: Google Ads, Facebook Ads,
TikTok Ads...
+ Ngudi phat hanh quang cdo: Cac trang bao dién tir, kénh YouTube,

Thiét ké web
thin thi¢n véi NKT

all Nouyeri

fanpage, influencer...

Raising Awareness on Fair, Inclusive and Responsible Business Practices in Viet Nam

A series of virtual business talks were held in Viet Nam, co-hosted by GIZ and the Viet Nam Chamber of Commerce and Industry
(VCCI). More than 250 business representatives were invited in total. The first event, held on 3 June 2025, featured speakers from the
Vietnam International Arbitration Centre and the VCCI. With Viet Nam launching a campaign to combat counterfeit goods and deceptive
advertisements, the talks focused on the risks businesses may face due to non-compliance with e-commerce rules, data privacy
regulations, and consumer protection policies, including in the context of cross-border trade. The second discussion, which centred on
disability-inclusive business practices, took place on 10 June 2025. Although the Law on the Protection of Consumer Rights has
identified people with disabilities as a vulnerable consumer group, consumers with disabilities continue to face numerous challenges.
One of the key takeaways from the discussion was that not only inclusive practices ensure compliance, but it also enhance brand image
and boost revenue. Lastly, the third market talk was held on 27 June 2025. It was aimed to update businesses on the Advertising Law
2025. The conversation highlighted that businesses must pay attention to the revised law, which includes responsibilities for influencers
in advertising. More business talks are scheduled for the rest of 2025, covering topics such as personal data and other pressing issues.

RESOURCES

ASEAN Economic Community Strategic Plan 2026-2030

Since its launch in 2015, the ASEAN Economic Community (AEC) has evolved into a highly integrated and
cohesive economic community. However, for ASEAN to become the fourth largest global economy by 2045,
countries in the region will need to deepen their economic integration and enhance their agility to address
multifaceted challenges. The ASEAN Economic Community Strategic Plan 2026 — 2030 has been developed and
adopted by the 46" ASEAN Summit on 26 May 2025. Download the full strategic plan by scanning the QR code!

Cambodia Consumer Week

PROTECT Il in collaboration with CCF presented the digital media campaign “Consumer Week” to enhance and promote consumer
protection in Cambodia. It is expected to foster a community of informed consumers and drive greater awareness and advocacy for
consumer rights in Cambodia. This campaign is currently ongoing, with one poster released each week. Click on the hyperlinks to
download the infographics from CCF Facebook page!

Week 1: Understand Consumer Rights
Week 2: Misleading_Advertising
Week 3: Product Safety

#berCUANda: A Series of Videos on Financial Literacy

Working together with CIPS, a series of short videos on common financial topics were published regularly on
social media channels to increase awareness of consumers in Indonesia, especially younger generation. The
videos (in Bahasa Indonesia) raise current concerns about consumer protection and financial literacy, such as
scams, insurance, pay later and many more. Scan the QR code to watch the latest video or visit CIPS social
media to see the full series!
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https://web.facebook.com/share/p/16MxU2zbk8/
https://web.facebook.com/share/p/18uhJqaCTi/
https://web.facebook.com/share/p/1G5Amycpko/

CCCS Expanded its Regulatory Functions over Consumer Protection Matters

The Competition and Consumer Commission of Singapore (CCCS) assumed new responsibilities as a product safety regulator
starting in July 2025. The new role will enhance CCCS’s oversight of consumer protection issues and relevant regulations and
strengthen its ability to engage consumers and businesses. They now can approach CCCS for matters related to fair business
practices, consumer product safety requirements, as well as weights and measures compliance.

YLKI Urges Action against Rice Products that Did Not Malaysian Consumers Warned Against
Meet Quality Standards Unnecessary Price Hikes

The Indonesian Consumers Foundation (YLKI) has called on the Economists urge the government of Malaysia to
government to act on fraudulent practices by 212 rice brands found improve price monitoring on consumer products due
guilty of non-compliance with quality standards, weight, maximum retail to expanded Sales and Service Tax (SST). Starting
price, and being unregistered with the plant food permit. These from 1 July 2025, a tax rate of 5 - 10% was imposed
deceptive practices potentially cause consumer losses of up to 99 trillion on non-essential items e.g., 8% service tax on rental
per year. YLKI urges the government to closely monitor the distribution services. Consumers should be aware when
of rice in the market to ensure its quality and quantity compliance. The shopping and avoid buying products from dishonest
fraudulent actions of rice sellers will reduce the consumer confidence in sellers. Consumer groups can also play a role in
the quality of rice in the market. The revision of the Consumer Protection addressing unnecessary price increase and report the
Law is strongly needed to impose strict sanctions against essential companies to authorities for profiteering.
commodities for the nation.

Viet Nam’s Revised Law on Product and Goods Quality

Fair business practices include compliance to quality and safety standards. On 18 June 2025, the National Assembly of Viet Nam
adopted the Amended Law on Product and Goods Quality which will become effective in January 2026. The revised law
introduces digital passports to store and access information about products, stricter e-commerce oversight to ensure full

disclosure of information and to set up consumer complaints mechanisms, and risk-based inspections to enhance product
traceability and compliance.

Viet Nam’s Amended Law on Advertising

Similar with the Law on Product Quality, the National Assembly of Viet Nam also passed the amended Law on Advertising in June
2025. The revised law places particular focus on the accountability of individuals or entities involved in online advertising, including

influencer marketing, in light of several public scandals involving misleading advertisements. A huge increase in video commerce in

Viet Nam was reported during a content creator event on 30 June 2025. According to Kantar and Ipsos, 98% of users trust
recommendations made by YouTube creators. To complement the provisions of advertising, the Ministry of Industry and Trade also
plans to submit amendments to the Law on E-Commerce.

Deutsche Gesellschaft fiir Internationale .

Contact:
Consumer Protection in ASEAN Il (PROTECT II) Zusammenarbeit (GIZ) GmbH .

asean-protect@giz.de

Sitz der Gesellschaft

ASEAN Secretariat, The Heritage Building, 2™ Floor. Bonn und Eschborn

JI. Sisingamaraja 70A, Jakarta 12110, Indonesia.

T +62 21 7243 372 Ext. 430 Friedrich-Ebert-Allee 32 + Dag-Hammarskj6ld-Weg 1-5
53113 Bonn, Deutschland 65760 Eschborn, Deutschland
T+49 228 44 60-0 T +49 61 96 79-0
F+49 228 44 60-17 66 F +49 61 96 79-11 15
E info@giz.de
| www.giz.de
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