Microfinance in Rural Areas — Access to Finance for the Poor

Understanding Financial Inclusion of Women in Rural Laos

Academic literature suggests significant social and economic benefits through more
female-focused financial inclusion.

With more than 31,000 clients spread over 380 village banks in the poorest and most
remote provinces, GlZ wanted to verify these theses for the rural Lao context. One
focus was laid on financial inclusion of rural women, particularly through AFP's
iInnovative village banking model.

This GIZ study on ,Rural Finance in Laos' became one of the most downloaded
documents on Microfinance Gateway in 2013.
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Improving Financial Inclusion of Women in Rural Laos
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Two third of women would like to see more women in village bank governance bodies.
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confidence and technical capacity.

Building on these findings, GIZ-AFP pursues a strategy of pro-actively strengthening
capacities and integrating women In relevant structures. This Is done through policies
and village bank regulations that ensure female representation in governance structures.
Targeted financial capacity building, collaboration with other stakeholders, and raising
awareness on the concept of gender equality are further supporting actions.

Contact: dennis.fischer@giz.de

WW Implemented by g i Z Deutsche Gesellschaft thorsten.fUChS@QIZ-de

flr Internationale

Zusammenar beit (61Z) GmbH
DEUTSCHE ZUSAMMENARBEIT



Microfinance in Rural Areas — Access to Finance for the Poor

Monitoring Progress in Financial Inclusion of Women in Rural Laos

Gender I1s an important cross cutting topic for AFP operations and Iincluded in the main

programme Indicators. AFP monitors female participation in the village banks’ governing
bodies as well as many other aspects of female inclusion in the project’'s area of operations

on a regular, monthly basis:
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In conclusion, women hold important positions in household financial management. Low
capacity and a lack of courage are often voiced by women as their biggest challenges
towards playing more active roles in their village banks. AFP has achieved some good
progress towards better integrating women and Is committed to keep on improving female

flnancial inclusion in rural Laos!
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